Executive Summary of Greater Mankato Growth’s 2016 Membership Survey Results
The membership survey was sent to 2,394 members of which it was completed by 119 respondents for a
response rate of 4.9%. (2015 = 5.4%, 2014 = 5.6%)
Satisfaction with their membership and utilizing what is offered
On question #1 members rated their overall satisfaction with their membership using a scale of 0-10 with 10
being the most satisfied. The average ranking remains steady with 7.6% in 2016. (2015 = 7.8%)
Question #2 pertains to how active are our members in utilizing their membership. While the results are
consistent over the last few years at 2016 = 6% and 2015 = 5.9%. Notable is that seven of the eight
comments from members say that they have not taken advantage of their participation options.
Participation
In reviewing questions #3 and #4 in regards to what our members did participate in, attend or engage in our
networking events (ie BBH, BAH, Songs on the Lawn) ranked in popularity as the first and second choices.
Our other areas of work (ie: Talent, Advertising, Economic Dev, Public Affairs, GreenSeam) were spread
equally across the board. Interestingly as well is that our affiliate organizations events (ie: Marathon, Sports
Commission, Visitor Guide, CityArt, Alive, Shop Small) ranked third and fourth place.
Bodies of Work
Question #5 asked members to rank areas of work according what areas of work should be a priority for
GMG, Inc. going forward. The top three areas that scored the highest were Economic Development,
Networking Events, and Community Marketing. In comparing their responses in this question with #3 and
#4 the results show what our members feel is of utmost importance for GMG, Inc. actually feel in the middle
of what they attend, participate or engage in. While those areas are of an event related nature, members
seem to have a strong sense of what GMG should focus on.
Communication
In questions # 6 and #7 pertaining to how GMG communicates with our members and the frequency,
members were either extremely or very satisfied with rankings of 65% and 60% respectively. While
members seem satisfied, several respondents said we may be sending too many emails and would like us to
consider other mediums beyond electronic.
Other feedback to share with the board and staff
While eight of the seventeen respondents shared their thanks, praise and support to the organization as a
whole, three of those specifically praised staff for their work.
Additional key takeaways that appeared multiple times in suggestions by our members
 Reworking or changes to Business Showcase
 Reworking Day at the Capitol
 Talent options for those that have “graduated” from YP’s and LI
 More focus on small business

Advancing Business for a Stronger Community

2016 Membership Survey Results Summary
Thank you to all respondents! We truly value your feedback.

•
•
•
•

Sent to 2,394 (members)
119 responded to survey (all respondents finished the entire survey)
Survey was open October 17 – November 4, 2016
Two survey emails were sent and it was also in the GMG eNews twice

One:

Rank your overall satisfaction with your membership (with 10 being extremely satisfied
and 0 being not satisfied at all).
Average Ranking: 7.61 (2015=7.78)
Comments:
• Great source of information and ability to connect via various events and programs. Great
job!!
• I have not taken the time to participate as much as I had wanted.
• It is my own fault that I do not utilize it as I should.
• More business exposure for members.
• Not seeing clear path on how to gain business. Exhibiting at expo or attending mixers not
effective.
• Such a great organization!
• Take a stronger stand on state policy issues that directly affect small and large businesses in
the greater Mankato area.
• Wide variety of events and activities to participate in.
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Two:

How active are you in utilizing your membership (with 10 being very engaged and 0
being not sat all engaged; considering things like attending events, volunteering,
sponsorships, utilizing email communications, etc).
Average Ranking: 5.98 (2015=5.93) meaning most members don’t consider themselves
very engaged.
Comments:
• I have not taken the time to participate as much as I had wanted.
• I haven't taken full advantage of membership by attending all the things I could be.
• I need to take more advantage of the various opportunities you offer to get the full value of
my membership.
• Member of YP's - attend about ~1 event every month or two.
• Need more time in a day. You have it all together!
• I’m trying to hire more employees so that I can get to more events.
• We could utilize the online opportunities more (news/info) but don't for some reason (time,
too cumbersome?). However, because we cover a wide area, there also limits on what we
can additionally spend for the return that would be gained.
• The songs on the lawn/alive after five and other downtown promotions should be limited to
downtown business participants and not businesses from the hill.
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Three:

In 2016 what did you participate, attend or engage in? (choose all that apply)

Comments:
• I have not taken the time to participate as much as I had wanted.
• I used to use your email advertising until you changed it. It was very useful and now it's not at
all useful. Please change the policy back.
• Walking the Expo in the previous year yielded same results as booth the previous year. Need
to improve participation by attendees.
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Four:

In 2017 what do you plan on or look forward to participating, attending or
engaging in? (choose all that apply)

Comments:
• I'd like to see changes to the Business Showcase. The event seems a bit stale.
• Strongly suggest reworking the Business Showcase. The event needs renewed energy and
has lost its steam and value. Greater Mankato Day at the Capitol also could be renewed. It
isn't great value to spend a day with Mankatoans and very few legislators.
• What future Talent Development options are available for those who graduated out of YP
and completed the Leadership Institute. Could you partner with area non-profits to promote
additional Talent Development?
• Recruiting conventions and events, cross promoting businesses and recruiting new businesses
to the community through economic development services.
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Five:

Rank in order of importance what areas of work you think should be a priority for
GMG, Inc. in the future? (with the top or #1 item being most important and the last item
being least important)

Comments:
• Attracting a larger, broader workforce to fulfill the job need!
• Do more to support and help develop small business opportunities in the community.
• All are important and it's hard to rank them in order.
• I believe the GMG should focus on helping the small businesses in the community grow and
maintain a local, self-sufficient economy.
• Talent attraction
• Improve livability through leisure opportunities such as hiking/biking trails.
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Six:

Are you satisfied with the content in Greater Mankato Growth’s communications
with you? How well do you feel informed by us?

Comments:
• Always seem to be improving!!
• I'd like more customized information geared to my type and size of business.
• It should not be just by email.
• Miss JZTV
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Seven:

How satisfied are you with the frequency of communication we have with you?

Comments:
• It seems to have slowed a little, which is good.
• Seems like a lot of emails; results in them rarely being read.
• Sometimes they are doubling up on stuff too much
• Unfortunately, I don't have to time to read them all, so sometimes miss information. Not
sure there is anything that can be done about this.
• As the largest downtown property owner by square footage and numbers of business I don't
think the songs on the lawn or alive after five are tailored to our businesses properly. In fact,
they’re excluded instead of recruited. My businesses, whether right or wrong don't think
your promotions do them any good and that you're not interested in their opinions. This
could easily change by more outreach.
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Eight:

Do you have any other feedback for the Greater Mankato Growth, Inc. Board
and/or Staff?

1. Big money company’s control Greater Mankato Growth. I do not feel it’s for the small
business group.
2. GreenSeam is a fine idea but where is the progress? It is a big investment with little to show
for it. Is the issue staffing or resources or both?
3. I believe the staff at GMG is one of the best I have seen. Always answering your questions as
though you were the most important member.
4. I firmly believe a top priority must be attracting other white collar employers to our
community to broaden our base. I also feel strongly we need to continue our advocacy of
investing in regional rec facilities to retain and attract talent!
5. I think the networking events could have a little more networking to them, sometimes the
physical setup of the room lends itself more to people sitting with the people they know
rather than helping people meet new people.
6. In my interactions with John Considine, he has been very responsive. He is thoroughly
engaged in his GMG role. Excellent representative. Like his enthusiasm & passion to grow
our region. Sorry to see Megan F. leave. Hopefully a strong replacement can be found in a
timely fashion.
7. Keep up the great work.
8. Look at Talent Development beyond YPs and the Leadership Institute. Partner with other
non-profits to promote Talent Development, without charging them fees to post. Offer
resume writing and interviewing assistance to refugees, military, etc. Partner to bring in
national Leadership speakers for a growing Mankato Leadership Conference.
9. More emphasis on how for-profit businesses within the Mankato community could provide
financial and support opportunities for non-profits within greater Mankato.
10. My personal opinion is that the staff of Greater Mankato growth goes beyond what is
expected of them.
11. Networking events are ineffective when there are sit down tables. We will be dropping to
Basic level in 2017.
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Comments Continued:

12. Probably one thing which I am very unhappy is the total and complete devotion of GMG to
the City Request for 1/2 cent sales tax, and comparing it to what is needed by property
taxes, like a 28% levy. That is basically manipulation of power and a bit overly political. This
gives our community an impression that the city will possibly levy much higher if you don't
"yes" in November. As far as I am concerned, the board should never have allowed GMG to
take such a strong stance. And, it is obvious to me that a few non-profits were thrown in to
sweeten the deal as a way to get people to vote yes. When in reality very few dollars will
actually be going to those valued non-profits. Shame on you. - Commissioner Drew
Campbell
13. Thank you all for your service to the communities!
14. Thankful for your time and energy!
15. We have a wonderful organization in all of you and I want to thank you for your service and
hard work. I know you continue to strive for good representation on the board from all
walks of the community and work hard to speak for Mankato at the state level in a strong
way. We have all benefited as a community from those efforts.
16. You are doing a GREAT job!
17. If you're going to promote downtown business interests then reach out to them, get them to
join GMG if they don't already belong. If a new business comes to town make sure they’re
included right away not excluded from promotions for a year before they are allowed to
participate or convinced to.
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